
05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

GF202 Staidéar na Meán Comhaimseartha

Dan Dwyer Príomhcampas

View Online

  

     

1 

Devereux E. Understanding the media. Third edition. London: : Sage 2014.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5115952418000
3626       

     

2 

Gillespie M, Toynbee J. Analysing media texts. Maidenhead, England: : Open University
Press in association with The Open University 2006.        

     

3 

Berger AA. Media and society: a critical perspective. 3rd ed. Lanham: : Rowman &
Littlefield Publishers 2012.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5157356850003
626       

     

4 

Devereux E. Media Ownership: Concentration and conglomeration. In: Understanding the
media. London: : SAGE 2007.
https://nuigalway.blackboard.com/bbcswebdav/pid-1111582-dt-content-rid-6017221_1/cou
rses/1819-GF202/Devereux%20%282007%29Media%20ownership%20%2087-118.pdf       

     

5 

Couldry N, Littler J. The Work of Work: Reality TV and the negotiation of neo-liberal labour
in The Apprentice. In: Rethinking documentary: new perspectives,new practices.
Maidenhead: : Open University Press 2008.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5159329860003

1/8



05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

626       

     

6 

McKee A. Textual analysis: a beginner’s guide. London: : Sage Publications 2003.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5113717478000
3626       

     

7 

Bonner F. The Celebrity in the text. In: Understanding media: inside celebrity. Maidenhead:
: Open University Press in association with The Open University 2005.
https://nuigalway.blackboard.com/bbcswebdav/pid-1111583-dt-content-rid-6017220_1/cou
rses/1819-GF202/Bonner%2C%20F.%20%282005%29.%20The%20celebrity%20in%20the
%20text.%20C2%20In%20J.%20Evans%20%26%20D.%20Hesmondhalgh%20%28Eds.%29
%2C%20Understanding%20media%20inside%20celebrity%20%28pp.%2057-96%29.pdf     
 

     

8 

Forbes S. Performative Identity Formation in Frank McCourt’s "Angela’s Ashes: A Memoir. 
Journal of Narrative Theory 2007;37.https://muse.jhu.edu/article/233887       

     

9 

Barker M. The Newson Report: A case study in ‘common sense’’. In: The Audience Studies
Reader. Routledge 2003.        

     

10 

O’Connor B. Gender, Class and Television Viewing: Audience Responses to the Ballroom of
Romance. In: Media Audiences in Ireland: Power and Cultural Identity. Dublin: : University
College Dublin Press 1997.        

     

11 

McKee A. Textual analysis: a beginner’s guide. London: : Sage Publications 2003.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5113717478000
3626       

2/8



05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

     

12 

Croteau D, Hoynes W, Milan S, et al. Media/society: industries, images, and audiences. 4th
ed. Thousand Oaks, Calif: : SAGE 2012.        

     

13 

Briggs A, Burke P. A Social History of the Media: From Gutenburg to the Internet.
Cambridge: : Polity Press 2009.
https://ebookcentral.proquest.com/lib/nuig/detail.action?docID=5477778       

     

14 

Thompson JB. The Media and the development of modern societies. In: The media and
modernity: a social theory of the media. Cambridge: : Polity Press 2011.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5195485160003
626       

     

15 

Freeden M. Ideology. Oxford: : Oxford University Press 2003.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5157402640003
626       

     

16 

Heywood A. Political ideologies: an introduction. 5th ed. Houndmills, Basingstoke,
Hampshire: : Palgrave Macmillan 2012.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5111888793000
3626       

     

17 

Devereux E. Media studies: key issues and debates. London: : SAGE 2007.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5195526170003
626       

     

18 

3/8



05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

Berger AA. Media and society: a critical perspective. 3rd ed. Lanham: : Rowman &
Littlefield Publishers 2012.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5157356850003
626       

     

19 

Corcoran FJ. RTÉ and the globalisation of Irish television. Bristol: : Intellect 2004.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5195667090003
626       

     

20 

Hesmondhalgh D. The cultural industries. 2nd ed. London: : SAGE 2007.        

     

21 

Hesmondhalgh D, Open University. Understanding Media Course Team. Media production.
Maidenhead: : Open University Press 2006.        

     

22 

McKee A. Textual analysis: a beginner’s guide. London: : Sage Publications 2003.
https://search.library.nuigalway.ie/permalink/f/3b1kce/TN_cdi_askewsholts_vlebooks_9781
446232507       

     

23 

Chandler D. Semiotics: the basics. 2nd ed. London: : Routledge 2007.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5195525900003
626       

     

24 

Danesi M. Of cigarettes, high heels, and other interesting things: an introduction to
semiotics. 2nd ed. New York: : Palgrave Macmillan 2008.
https://search.library.nuigalway.ie/permalink/f/3b1kce/TN_cdi_proquest_ebookcentral_EBC4
715778       

     

4/8



05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

25 

Lacey N. Image & representation: key concepts in media studies. Basingstoke: : Palgrave
1998.        

     

26 

Dyer R. The matter of images: essays on representation. 2nd ed. London: : Routledge
2002.
https://search.library.nuigalway.ie/permalink/f/3b1kce/TN_cdi_proquest_ebookcentral_EBC1
433487       

     

27 

Lacey N. Narrative and genre: key concepts in media studies. Basingstoke: : Macmillan
2000.        

     

28 

Chatman SB. Story and discourse: narrative structure in fiction and film. Ithaca, N.Y.: :
Cornell University Press 1980.        

     

29 

Bordwell D, Thompson K. Film art: an introduction. 8th ed. Boston: : McGraw Hill 2008.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5114222711000
3626       

     

30 

Branston G, Stafford R. The media student’s book. 5th ed. New York, NY: : Routledge 2010.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5195656380003
626       

     

31 

Gillespie M. Media audiences. Maidenhead: : Open University Press 2005.        

     

5/8



05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

32 

Abercrombie N, Longhurst B. Audiences: a sociological theory of performance and
imagination. London: : Sage 1998.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5157540290003
626       

     

33 

Ruddock A. Understanding audiences: theory and method. London: : SAGE 2001.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS2143610480003
626       

     

34 

Couldry N. The place of media power: pilgrims and witnesses of the media age. London: :
Routledge 2000.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5113735116000
3626       

     

35 

Fiske J. Reading the popular. 2nd ed. London: : Routledge 2011.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5195655670003
626       

     

36 

Fiske J. Understanding popular culture. 2nd ed. London: : Routledge 2010.
https://search.library.nuigalway.ie/permalink/f/3b1kce/TN_cdi_informaworld_taylorfrancisb
ooks_10_4324_9780203837177_version2       

     

37 

Curran J, Seaton J. Power without responsibility: press, broadcasting and the internet in
Britain. Eighth edition. London: : Routledge, Taylor & Francis Group 2018.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5113920946000
3626       

     

38 

6/8



05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

Jenkins H. Textual poachers: television fans and participatory culture. Updated 20th
anniversary ed. New York: : Routledge 2013.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS2141705340003
626       

     

39 

Berger AA. Ideological criticism. In: Media and Communication Research Methods: An
Introduction to Qualitative and Quantitative Approaches. Thousand Oaks: : SAGE
Publications Inc 2011.
https://search.library.nuigalway.ie/permalink/f/3b1kce/TN_cdi_askewsholts_vlebooks_9781
544332697       

     

40 

Fielding N, Thomas H. Qualitative interviewing. In: Researching social life. London: : SAGE
2008.
https://search.library.nuigalway.ie/permalink/f/3b1kce/TN_cdi_askewsholts_vlebooks_9781
446232460       

     

41 

Larsen P. Mediated fiction. In: A handbook of media and communication research:
qualitative and quantitative methodologies. London: : Routledge 2002.
117–22.https://ebookcentral.proquest.com/lib/nuig/reader.action?docID=170177&amp;ppg
=130       

     

42 

Lindlof TR, Taylor BC. Qualitative communication research methods. 2nd ed. Thousand
Oaks, Calif: : Sage Publications 2002.
https://search.library.nuigalway.ie/permalink/f/3b1kce/TN_cdi_askewsholts_vlebooks_9781
506300467       

     

43 

Newcomb H. Narrative and genre. In: Mass communication research methods. London: :
SAGE 2009.
https://nuigalway.blackboard.com/bbcswebdav/pid-1350451-dt-content-rid-6828106_1/cou
rses/1718-CG2100/GF202_20152016_0002.pdf       

     

7/8



05/08/25 GF202 Staidéar na Meán Comhaimseartha | NUI Galway

44 

Schr�der K. Reception research toolbox: the qualitative interview. In: Researching
audiences. London: : Arnold 2003.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5114332786000
3626       

     

45 

Berger AA. Media and communication research methods: an introduction to qualitative and
quantitative approaches. Third edition. Los Angeles: : SAGE 2014.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5113999056000
3626       

     

46 

Anders Hansen. Chapter  8    Mass communication research methods. In: Mass
communication research methods. Basingstoke: : Macmillan 1998.        

     

47 

Schrøder K. Researching audiences. London: : Arnold 2003.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS5114332786000
3626       

     

48 

Rose G. Visual methodologies: an introduction to researching with visual materials. 3rd ed.
London: : SAGE 2012.
https://search.library.nuigalway.ie/permalink/f/1pmb9lf/353GAL_ALMA_DS2141649250003
626       

     

49 

Rubin HJ, Rubin I. Qualitative interviewing: the art of hearing data. 3rd ed. Thousand Oaks,
Calif: : SAGE 2012.    

8/8


